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The Project
Dear Madam, Dear Sir,

I am delighted to introduce an extraordinary and forward-thinking  
project in the realm of art marketing today: „THE ART HUB -  
Women in Art 2.1 Edition.“  
 
Inspired by the visionary insights gathered during our visit to Doha  
in 2023, we are proud to present a unique platform for the exchange and networking of 
female artists from around the world.

This project builds upon the remarkable success of  
Women in Art Volume 1, which was created between  
2012 and 2013 and gained global recognition.  
Ing. Reinhard Fuchs, the author, meticulously showcased  
over 500 renowned female artists spanning from antiquity  
to modern times within its 530 pages.

Our ambition for 2024 is to feature a diverse range of artworks,  
with each artist contributing anywhere from three to ten pieces  
on unique-fine-art.com..  
 
We offer transparent and investment-friendly participation  
options, enabling artists to present their work to a broad  
and enthusiastic audience without incurring exorbitant  
costs.

Furthermore, we provide artists not only with a  
commission-free platform but also an international  
stage for recognition, nominations, and collaboration  
with esteemed art experts and curators.

THE ART HUB represents a novel, digital approach to art  
presentation and marketing in the 21st century.  
It is underpinned by a comprehensive international marketing  
campaign on artprice.com and established in partnership with  
the Fürstenweg Doha Foundation & Fürstenweg GmbH.

Best regards,
 
 
 

Ing. Reinhard Fuchs
Author of „The World of Art,“ Art Advisor & Mediator
c/o Fürstenweg GmbH - UNIQUE FINE ART · Partner of Fürstenweg Doha Foundation 

Reinhard Fuchs, Salzburg Jan. 2024

  Author: Reinhard Fuchs
Fürstenweg Verlag  

THE WORLD OF ART
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The Most Valuable & Expensive 
Works of Art in the World
275 Masterpieces from the Middle Ages to the Present

ISBN: 978-3-9503574-3-1

Women in Art 
2.1

published 2021

published 2013

Nationalmuseum Doha 2023

Welcome to  
The Future of Art

http://www.unique-fine-art.com
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Summary and Planning for THE ART HUB Women in 
Art 2.1 Edition

Development of THE ART HUB as a Central Medium:
Integration of art enthusiasts, collectors, museums, and 
exhibitors.  
 
Real-life partnerships:  
Global networking, collaboration with museums, galleries, 
and exhibitors.
Participation in art fairs and building relationships with art 
collectors. 

Customer Engagement and Website Traffic:
Increase by at least 25%.  
 
Women in Art auctions and social media presence:  
Conduct online/offline auctions, active engagement on 
social media.
Research on art auction houses and participation require-
ments.
 
Collaboration with Art Galleries and Museums:
Hosting special events, showcasing artworks in internatio-
nal exhibitions.
 

Target Audience Analysis and Outreach:
Systematic exploration of the target audience, development 
of tailored marketing strategies.
 
Interactive Website Features and Community Engage-
ment:
User-friendly content management system (CMS), intelli-
gent search functions, feedback channels. 

Expansion of „THE ART HUB“ Portal:
Inclusion of contemporary male artists, offering expanded 
services. 

Additional Key Aspects:
Revenue potential, continuous self-promotion, technologi-
cal innovations, feedback loops, and customer retention.
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Overview / 
Explanation

THE ART HUB - Women in Art 2.1 Edition

Objective:
Incorporate 500 paying female artists into the platform unique-fine-art.com 
by June 2024. 

			   Total Budget: 		             50.000 	 Euros

Budget Allocation

Content Management & Programming:		             20,000	 Euros
Social Media Marketing & Content Creation (50%): 	           15,000 	 Euros
Advertising and Partnerships on ArtPrice.com (30%): 	 9,000 	 Euros
Website Optimization and SEO (10%): 			   3,000 	 Euros
Miscellaneous and Emergency Fund (10%): 		  3,000 	 Euros
 
Specific Strategies

Social Media Engagement:
Platforms: 		  Instagram, LinkedIn, Twitter.

Diverse content: 	 videos, infographics, images.
 
Influencer Partnerships:
Collaborations in the art sector.
Content Marketing:
Authentic, high-quality content.
Integration on ArtPrice.com:
Targeted advertising.
SEO and Website Optimization:
Enhancing organic traffic.
Social Listening and CRM:
Understanding the target audience.
Metrics and Analysis:
Performance evaluation and adjustment.

Growth Forecasts

Customer Engagement: 	 30% increase.
Website Traffic:		  25% increase.
Brand Awareness: 	 20% increase.

Business Plan THE ART HUB - Women in Art 2.1 Edition  
Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Women in Art 
2.1

https://www.unique-fine-art.com/
https://www.fuerstenweg.com/
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Suggestions for Improvement:

Data-Driven Target Audience Analysis:
Utilize data-driven techniques to better understand your target audience‘s preferences and behaviors. 

Personalized Marketing Strategies:
Tailor your marketing approaches to individual customer preferences for a more personalized experience. 

Website User Experience: Enhance the user experience on your website, focusing on navigation, page load speed, and 
mobile responsiveness. 

Interactive and Immersive Content: Incorporate interactive elements such as Augmented Reality (AR) to engage users and 
create immersive experiences. 

Sustainability Strategy and Social Responsibility: Develop and communicate a sustainability strategy to demonstrate your 
commitment to environmental and social responsibility. 

Blockchain Technology for Authenticity: Implement blockchain technology to ensure the authenticity and provenance of art 
pieces on your platform. 

Email Targeting: Optimize your email campaigns with personalization, relevant content, visual appeal, interactive elements, 
exclusivity, urgency, and mobile-friendly design. Conduct A/B tests, follow-up emails, and integrate with other marketing 
channels.
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1. Women in Art Auctions:
Both online and offline auctions.

Research on Art Auction Houses:
In addition to well-known houses like Sotheby‘s, Christie‘s, 
Bonhams, Tajan, and Dorotheum, there are numerous 
prestigious art auction houses globally. 
These include Phillips, Heritage Auctions, Poly Auction, 
Seoul Auction, among others, depending on the geographic focus.

Participation Conditions:
As each auction house has its specific criteria for participating in auctions, we undertake 
the meticulous verification of these requirements for each of our artists. We ensure that the 
artworks meet the necessary standards for successful participation in the auctions.

Communication / Correspondence:
We initiate communication with relevant contacts in the auction houses. 
Our curator, Ing. Reinhard Fuchs, will work closely with the auction directors and specialists 
at various auction houses, taking responsibility for the careful selection of artworks.

Portfolio and Artist Statement:
We will create a compelling portfolio on our website, showcasing a carefully curated selec-
tion of the best works. Additionally, an engaging artist statement will be featured, vividly and 
empathetically describing each artist‘s unique artistic vision and individual creative process.

2. Presence on Social Media Platforms:
Community building and engagement.
Our strategy includes actively shaping and maintaining a strong presence 
of THE ART HUB on various social media platforms. 
This involves building and nurturing an engaged community centered around the works 
and stories of our artists. 
We emphasize regular, high-quality content, interactive campaigns, and targeted engage-
ment to increase the visibility and interest in the artworks. 

Through this strategy, we aim to reach a broad audience and foster deeper connections 
between artists, art enthusiasts, and collectors.

Business Plan THE ART HUB - Women in Art 2.1 Edition  
Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Extensions of the  
Marketing Plan

Women in Art 
2.1

Additional Marketing  
Measures
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3. Collaboration with Art Galleries and Museums:

We establish global partnerships and organize special 
events. Through THE ART HUB, we offer female artists 
the opportunity to showcase their works in international 
exhibitions.

To achieve this professionally, structured planning 
and approach are required:

Active Participation in the Gallery Scene:
We enhance the presence of our artists in prestigious galleries and exhibitions, which not 
only increases their visibility but also creates valuable connections to auction houses.

Networking at Art Events:
Our participation in international art fairs and events aims to expand our network of gallery 
owners, curators, and auction house representatives.

Focus on Women in Art Auctions:
We identify auctions that specifically support women in the art world and use these plat-
forms to highlight the works of our artists.

Utilizing Online Platforms:
We incorporate digital sales platforms specializing in supporting female artists and showca-
sing their works globally.

Support from Galleries:
Collaboration with galleries can be beneficial for facilitating participation in auctions and leve-
raging existing relationships.

Continuous Self-Promotion:
We strengthen our online presence through active social media efforts and maintain our 
website to attract the attention of auction houses and art enthusiasts.

The art world is highly competitive, and it takes time and patience to build networks and 
establish a name. Our efforts in this area span over 15 years.

Business Plan THE ART HUB - Women in Art 2.1 Edition  
Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Extensions of the  
Marketing Plan

Women in Art 
2.1
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Doha Exhibitions  
2026:  
Women in Art 
Men in Art 

Guggenheim Exhibitions  
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Business Plan THE ART HUB - Women in Art 2.1 Edition  
Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Extensions of the  
Marketing Plan

Women in Art 
2.1

Financial Forecast 
for 2024/25

4. Target Audience Analysis and Engagement:
We conduct systematic research on our target audience to develop tailored marketing 
strategies. This involves leveraging valuable resources like THE ART HUB forum, our social 
media interactions, and daily communication with our clients to gain deeper insights into 
their needs and preferences.

5. Interactive Website Features:

Our website will be equipped with interactive elements designed to captivate visitors and 
enhance engagement. This includes a user-friendly content management system that allows 
artists to easily upload their works – up to 10 photos per artist. Additionally, we offer intel-
ligent search functions that enable users to filter and discover artworks by name, country, 
style, and era.

6. Feedback and Community Involvement:
We emphasize active community involvement through various feedback channels and inter-
active platforms. These include regular newsletters, invitations to global vernissages, events, 
and exhibitions, as well as the integration of an event calendar for all members participating 
in THE ART HUB. These measures foster dialogue and engagement within our art commu-
nity.

Revenue Potential: 500 artists x 20 Euros/month = 120,000 Euros annual revenue.
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Alternative Strategies:

Social Media Outreach: Extend your presence on social media 
platforms to reach a broader audience and engage with art 
enthusiasts. 

Webinars and Online Events: Host webinars and virtual events to 
educate and connect with your community. 

Partnerships with Art Schools and Universities:  
Collaborate with educational  
institutions to promote art  
and support emerging artists. 

Influencer Marketing:  
Partner with influencers  
in the art world to expand  
your reach and credibility. 

Cooperative Exhibitions and Events: Organize joint exhibitions 
and events with other art organizations to create networking 
opportunities and increase visibility. 

Differentiated Membership Models: Offer various membership 
levels with exclusive benefits to cater to different customer 
segments. 

To-Do List for Email Campaign: Prepare the Email Campaign. 
Personalize Email Endings. Manage the Database and Email 
System. Conduct Test Sends. Execute the Email Campaign. 
Track and Analyze Performance. Implement Follow-Up Actions. 
Report and Evaluate Results. Plan Further Steps.

Conclusion:
Digital marketing, targeted content strategies, and effective 
advertising play crucial roles in achieving success. Continuous 
evaluation and adaptation of strategies are essential for sustai-
ned success.
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Conclusion:
Our focus is on digital marketing, a targeted content strategy, 
and effective advertising. Regular evaluation and adaptation 
of our strategies are crucial for our continued success.

		  Expansion of the Portal for THE ART HUB 
			   on unique-fine-art.com:
			   An already developed parallel portal 
			   for the rest of the art world with
	  		  separate access will now also be
		   open to contemporary male artists. 
			 

This scalable platform will be expanded in the middle of the 
year.

Additional Revenue Potential:
	 From June 2024:
		  500 artists x 20 Euros/month 
			   = 60,000 Euros half-year revenue.

Traffic Estimation:
The forecast of 500 female artists each with 100 customer 
contacts is a good starting point.

Resource Coverage:
An annual budget of 50,000 Euros is realistic. 
The existing team of R. Fuchs, O. Fuchs, and T. Müller, CEO 
of FormatNull as a webmaster, forms a solid foundation. 
Hiring an additional content creator and social media expert 
after 250 participants is being considered.

Operation and Platform Optimization:
Service Expansion: In addition to presenting artworks, exten-
ded services will be offered.

Expertise of Ing. Reinhard Fuchs:
Professional consultation and support by the curator and art 
consultant as a fee-based additional offer. Commissions of 
25 to 50% on art sales.

Documentation of the Mediation Process:
Transparent representation of art mediation as a service.

Legal Support and Consulting:
Offering contract templates and consulting by our lawyer 
Jonas Hertner (Basel/SUI).

Extended Financial and Notary Services

Platform Content:
News/Blog Area:
Integration of a section for current developments, 
artist interviews, and industry information.

Incorporating Expert Knowledge:
Provision of expertise by Ing. Reinhard Fuchs for a consulta-
tion fee.

Data Security and Copyrights:
Copyright Protection: Artists retain copyright on their works 
presented on the platform.

Brokerage Fees:
No fees for sales over the platform.
Brokerage fees apply only for exhibitions and auctions, star-
ting at 25%.

Through these expansions and refinements, 
THE ART HUB on unique-fine-art.com evolves into a com-
prehensive and professional platform that not only allows ar-
tists to showcase their works but also offers valuable services 
and informative added value.

Business Plan THE ART HUB - Women in Art 2.1 Edition  
Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

More Features

https://www.unique-fine-art.com/
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Competitive Analysis:
Singulart.com vs. Unique-Fine-Art.com/The Art Hub

Target Audience and Reach:

Singulart: Broad, international audience; artists from 165 
countries; nearly 2 million visitors per month.

Unique-Fine-Art/The Art Hub: Focus on 500 female and 500 
male artists; a more selective community; integration into 
social media for extended reach.

Artist Selection and Diversity:

Singulart: Strict selection criteria; requires professional experi-
ence and recognition.

Unique-Fine-Art/The Art Hub: Equal distribution of female 
and male artists; potential for promoting balanced represen-
tation.

Technology and User Experience:

Singulart: Advanced filters, AI-based art search.

Unique-Fine-Art/The Art Hub: Dependent on website and 
platform structure; comparison in technology and user expe-
rience is pending.

Marketing and Sales: 

Singulart: Global visibility; online/offline promotion; presence 
at art fairs.

Unique-Fine-Art/The Art Hub: Focus on worldwide communi-
cation and distribution at the highest level; strong marketing 
strategy supported by social media.

 
 
 
Customer Service and Support:

Singulart: Personal art advisors; extensive support system.

Unique-Fine-Art/The Art Hub: The type of support would be 
a critical point of comparison; especially personal assistance 
and networking opportunities.

Price Ranges and Sales Strategies:

Singulart: Wide range of prices; caters to various budgets.

Unique-Fine-Art/The Art Hub: Details on pricing structure and 
sales strategies needed for comparison.

Community and Networking Opportunities:

Singulart: Emphasizes a global artist community; possibly 
less interactive community elements.

Unique-Fine-Art/The Art Hub: Potentially stronger community 
bonds and networking opportunities through social media 
and a focus on mutual enrichment.

Summary:

Singulart distinguishes itself with global reach, diversity, and 
technological integration. Unique-Fine-Art and The Art Hub 
may offer unique advantages in terms of community engage-
ment, specialized services, and targeted marketing. The key 
lies in identifying the specific needs of your target audience 
and adapting your services effectively to meet those needs.
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The Future of Art 
Marketing Art Redefined:

We are propelling 21st-century artists and their works to a new level 
with THE ART HUB, exponentially multiplying the reach 
for both female and male artists!!!

Explanation - exponential growth - for Art Customers through / with

Women in Art 
2.1

We are connecting  
the Customers!
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Pricelist

Time-limited offer

The registration forms are also available for you at:
unique-fine-art.com/the_hub_application

We look forward to your participation!

Women in Art 2.1

*Prices are calculated with 
0% VAT.

* * *

BUY NOW BUY NOW BUY NOW

https://www.unique-fine-art.com/
https://www.unique-fine-art.com/
https://www.unique-fine-art.com/
https://www.unique-fine-art.com/
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Marketing Overview
Target Audience:
Our primary target audience includes individuals 
of all ages with an interest in art. To tailor our 
marketing efforts effectively, we will identify 
specific demographic and psychographic 
characteristics.

Marketing Objectives:
Increase customer engagement by 30%.
Ensure a 25% improvement in website traffic.
Boost brand awareness among our target 
audience by 20% through active participation 
as a member of THE ART HUB.

Social Media Marketing:

Focus on platforms like Instagram, LinkedIn, and Twitter to align with our target 
audience‘s preferences.
Collaborate with social media marketing agencies 
at strategic locations for targeted outreach.

Content Strategy:

Develop engaging multimedia content, including videos 
and images, to captivate our audience.
Emphasize authenticity and quality in content creation.
Collaborations and Influencers:

Identify and collaborate with influencers in the art field to stimulate 
meaningful discussions in forums of Women in Art & The Art Hub Community. 
Compile user-generated content through reviews and feedback.

Customer-Centric Approach:

Actively listen on social media. 
Utilize social listening tools to track keywords 
and gather valuable customer insights.
 

Marketing and Social Media Plan for THE ART HUB - Women in Art 2.1 Edition 
by Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Women in Art 
2.1

Marketing Strategies

https://www.fuerstenweg.com/
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Overview of Costs for E-Comm. Platforms for Artists:

Shopify: Various subscriptions with marketing and payment 
features. Support for multi-channel selling. Exact pricing 
varies.

Wix E-Commerce: Prices starting from £13/month. Advan-
ced plans with more storage and features available.

Squarespace: 14-day trial; Business plans starting at £15/
month. Specialized commerce packages starting at £20/
month.

Square Online: Free plan with basic features; E-commerce 
plans starting at approximately $12/month.

BigCommerce: Standard package starting at $29.95/
month, higher-tier packages for advanced features.

Branchbob: Free to use, costs for custom domain or pre-
mium extensions optional.

Sellfy: Free package with limited features; Paid packages 
starting at $19/month.

WooCommerce: Free as an open-source solution, additio-
nal costs for hosting, themes, and plugins.

Pixpa: Trial version; Paid plans starting at $3/month, selling 
art available from the Business package for $16/month.

Big Cartel: Prices not detailed; Focus on user-friendliness 
and affordability.

Social platforms: Facebook, Instagram, Twitter, LinkedIn, 
etc., are generally free, costs arise for advertising, sponso-
red content, or premium features. Prices vary depending on 
campaigns and reach.

Online platforms specifically for artists:

Shopify: User-friendly, customizable themes, integrated 
marketing, comprehensive support.

Wix E-Commerce: Attractive for simple online selling, nu-
merous customization options and templates.

Squarespace: Popular among creatives, ideal for high-qua-
lity, aesthetically pleasing websites.

Square Online: Easy to use, especially suitable for graphic 
designers, artists, and photographers.

BigCommerce: Wide range of features, ideal for scalability, 
no reliance on plugins or extensions.

Branchbob: Free, ideal for artists marketing physical goods, 
does not support digital products.

Sellfy: Powerful for a variety of products, easy to use, print-
on-demand service.

WooCommerce: Flexible, fully customizable, ideal for 
tailored websites.

Pixpa: Suitable for online shops focusing on art, supports 
SEO and marketing.

Big Cartel: Specifically designed for art sellers, enables the 
creation of custom e-commerce websites.

 
These platforms offer various features and pricing models 
to cater to the different needs and preferences of artists.
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To-Do List for THE ART HUB

Financial Forecasts and Goals

 
Analysis and Monitoring of Financial Forecasts (2024-2026):
2024: Consider Best-Case, Worst-Case, and Average scenarios.
2025 & 2026: Plan for the increase in participant numbers and net profits.
Management of Revenues and Marketing Costs:
Calculate revenues from monthly artist contributions.
Control variable marketing costs based on participant numbers. 

Strategic and Operational Steps
 
Development of THE ART HUB:
Integration of art enthusiasts, collectors, and exhibitors.
Establishment of global partnerships. 

Increase in Customer Engagement and Website Traffic:
Collaboration with unique-fine-art.com and participant platforms and social media.
Support in all marketing and sales areas.
Development of Interactive Website Features and Community Integration.
 
Planning for Collaborations and Events: 
Strengthen Collaboration with Galleries and Museums.
Organization of special events and international exhibitions.
 
Development of Target Audience Analyses and Marketing Strategies:
Systematic target audience research.
Creation and implementation of tailored marketing strategies. 

Enhancement of Women in Art Auctions and Social Media Presence:
Conducting online and offline auctions.
Active social media campaigns and interactions. 

Introduction of Technological Innovations:
Application of blockchain technology for authenticating artworks.
Expansion of the portal for male artists. 

Improvement of User Experience on the Website:
Utilization of data-driven audience analysis.
Integration of interactive and immersive content, e.g., Augmented Reality.

Women in Art 
2.1

To-Do-List
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Planning and Execution of an Email Marketing Campaign:

Personalization and Test Sending of Emails.
Monitoring and Analysis of Campaign Results.
 
Competitive Analysis:
Comparison with Singulart.com and Unique-Fine-Art.com.
Identification of strengths and weaknesses in various business areas.
 
Regular Strategy Evaluation and Adjustment:
Continuous review and adaptation of tactics.
 
Adapted Expenditure Strategy for 2024
 
Budget Allocation:
Total Budget: 			   €35,000, distributed among 350 participants.
 
Key Areas of Marketing Expenditure:
Digital Advertising: 		  €14,000 	 (40%)
Content Marketing & SEO: 	 €  7,000 	 (20%)
Email Marketing: 		  €  3,500 	 (10%)
Events & Partnerships: 		  €  5,250 	 (15%)
PR & Media Relations: 		  €  3,500 	 (10%)
Analysis & Market Research: 	 €  1,750 	 (  5%)
 
Measurement of Success and Budget Adjustment:
Regular ROI evaluation.
Flexible adjustments based on performance data and market trends. 

Conclusion
These strategies and actions are crucial for the successful establishment and 
development of THE ART HUB as a leading player in the art market.
Regular monitoring and adjustments are necessary to effectively respond to mar-
ket trends and customer needs.
Efficient utilization of the marketing budget and continuous optimization of strate-
gies are key to long-term success.
This revised list provides a clearer structure and more precise instructions for 
effectively planning and monitoring the implementation of THE ART HUB. It is 
important that each element of the list is regularly reviewed and adjusted to ensure 
that goals are achieved and the project stays on the right track.

Women in Art 
2.1

To-Do-List
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Women in Art 
2.1

Metrics and Analysis:

Set SMART goals and metrics to measure success.
Regularly analyze engagement metrics such as likes, comments, and shares, as well as 
impact metrics like website traffic and generated leads.
Adaptability:

Recognize the dynamic nature of social networks and be ready to adapt marketing stra-
tegies as needed.

Budget Allocation:
50% of the total marketing expenses are allocated for social media marketing tools, 
collaborations with influencers, and content creation. Additional attention is given to paid 
advertising measures to increase visibility on key platforms such as ArtPrice.com.

		  ArtPrice.com, a leading global provider of art market information 
		  and a marketplace listed on Euronext (Bloom. PRC Reuters ARTF), 
		  is utilized as a strategic platform for targeted advertising placement. 
		  This integration aims to achieve broader reach and effectively address 
		  the target audience on an established art market platform.

Platform Selection:

Instagram:
Use Instagram as the central platform for THE ART HUB to showcase art-related con-
tent.
Employ Instagram marketing tools for targeted outreach.

LinkedIn:
Establish a presence on LinkedIn to emphasize the business aspect of THE ART HUB.
Publish industry-relevant articles, events, and updates to expand the professional net-
work.

Twitter:
Incorporate Twitter as a platform for quick and current updates about THE ART HUB.
Actively use hashtags and trending topics to maximize reach and engage a broader 
community. 

Marketing and Social Media Plan for THE ART HUB - Women in Art 2.1 Edition 
by Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Marketing Overview

Social-Media-Plan
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Marketing and Social Media Plan for THE ART HUB - Women in Art 2.1 Edition 
by Fürstenweg GmbH & Fürstenweg Doha Foundation GmbH:

Marketing Overview

Women in Art 
2.1

Content Strategy:

Diverse Content Types:

Create a variety of content including videos, infographics, whitepapers, images, and ca-
rousels. Tailor content for each platform in alignment with user intentions.

Authenticity:

Adhere to the 80/20 rule: 80% valuable and useful content, 20% promotional.
Focus on content that informs, entertains, and offers practical solutions.

Social CRM Tools:

Use Social CRM tools for planning, scheduling, and tracking the performance of posts. Con-
vert inquiries on social media into valuable sales opportunities.

Social Listening:

Monitor conversations, keywords, and hashtags relevant to our brand. Actively engage with 
the audience through comments and messages.

Influencer Collaboration:

Collaborate with influencers to increase reach and credibility.
Encourage influencers to share their positive experiences with THE ART HUB.

Adaptability and Evaluation:

Regularly evaluate social media metrics against predefined goals.
Maintain adaptability and make necessary changes to the social media plan based on perfor-
mance and trends.

Implementing these refined strategies will establish a strong presence for THE ART HUB - 
Women in Art 2.1 Edition through Fürstenweg GmbH and Fürstenweg Doha Foundation 
GmbH, enhancing engagement and growth within the target audience.

Engagement  
and Monitoring

https://www.fuerstenweg.com/
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Women in Art - The Young Generation 
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Worldwide  
Exhibitions  
Women in Art 
Men in Art 

THE ART HUB · Women in Art · Men in Art 
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Transform Your Art Career with THE ART HUB 

Join our revolutionary platform at unique-fine-art.com  
and expand your client base by 1,000 times!

THE ART HUB redefines opportunities for artists, connecting you with a global audience  
and multiplying your reach. 

Fürstenweg Doha Foundation GmbH
Hellbrunnerstr. 7d
5081 Anif · Salzburg · Austria
Tel.: +43 / (0)660 / 162 30 90

art@fuerstenweg.com
fuerstenweg.com 
unique-fine-art.com
Comp. No.:  FN 610543 h

THE WORLD OF ART BUSINESS   EXCHANGEn

Global Exposure: 
Showcase your art to art 

lovers and collectors world-
wide.

Networking  
Opportunities:  

Connect with artists, cura-
tors, and professionals.

Personalized  
Marketing:  

Use our tools to target your 
ideal audience.

 

Continuous Support:  
 

Our team assists you at 
every step in the art world.

As part of our community, you‘ll gain:

Elevate your career to new heights. Start your journey to success and recognition today!
Visit unique-fine-art.com - Be part of something extraordinary.

Join THE ART HUB Today – Multiply Your Artistic Reach!
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